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Tuesday, June 19
1:00 PM Sponsored Stories That Create Lift Jeff Widman of Pagelever
2:30 PM Doubletree Case Study Diana Plazas of Doubletree
4:00 PM The Facebook Ad ROI Equation Matt Monahan of Alphaboost

 
Wednesday, June 20
1:00 PM Creating Killer Facebook Ad Images Merry Morud of aimclear
2:30 PM Facebook Ad Split Testing for Success Jordan Franklin of Clickable
4:00 PM Translating Goals into Ads Targeting Justin Kistner of Webtrends
 
Thursday, June 21
2:00 PM Open Q&A

 
Tuesday, June 26
1:00 PM The Ad Secret is Sponsored Stories Marty Weintraub of aimClear
2:30 PM Groupon Case Study Hussein Fazal of AdParlor
4:00 PM HubSpot Case Study Dan Slagen of HubSpot

 
Thursday, June 28
1:00 PM From Posts to Profits Amy Porterfield of AmyPorterfield.com
2:30 PM Facebook Ads in the Entertainment Industry Dan Benyamin of CitizenNet
4:00 PM Fan Growth Case Studies Tim Bosch of Likeable

 
Friday, June 29
2:00 PM Open Q&A

 
Tuesday, July 3
1:00 PM Smokey Bones Case Study Mark Unger of Push
2:30 PM Walden University Case Study Katie Roberts of Walden

 
Thursday, July 5
1:00 PM Community Managers & Facebook Ads Chris Tuff of 22squared
2:30 PM After the Click, Optimizing Landing Apps Maya Grinberg of Wildfire
4:00 PM Understanding Facebook Ad Analytics Nate Riggs of The Karcher Group

 
Friday, July 6
2:00 PM Open Q&A

 
Tuesday, July 10
1:00 PM Harnessing The Facebook Ad Power Editor Ryan Cohn of Whats Next
2:30 PM The Reach Generator, Social by Design Lucy Jacobs of Spruce Media
4:00 PM Case Mate & Southwest Airlines Case Studies Erika Brookes of Vitrue

 
Thursday, July 12
1:00 PM Globetrotters Case Study Angela Leaney of The Globetrotters
2:30 PM Campaign Optimization for Results Randall Lloyd of Buddy Media

 
Friday, July 13
2:00 PM Open Q&A


